Hollins University

Hollins Digital Commons
Mildred E. Persinger Papers

Manuscript Collections

1975

Third World Craftswomen and Development

Follow this and additional works at: https://digitalcommons.hollins.edu/persinger-papers
Part of the Women's History Commons

Recommended Citation
"Third World Craftswomen and Development" (1975). Mildred E. Persinger Papers. 342.
https://digitalcommons.hollins.edu/persinger-papers/342

This Conference Proceeding is brought to you for free and open access by the Manuscript Collections at Hollins
Digital Commons. It has been accepted for inclusion in Mildred E. Persinger Papers by an authorized administrator
of Hollins Digital Commons. For more information, please contact lvilelle@hollins.edu, millerjc@hollins.edu.

THIRD WORLD CRAFTSWOMEN AND DEVELOPMENT
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Planning Assistance, Inc.
2067 Broadway
New York, NY 10023
USA
212-873-3265

Report of a seminar held June 20, 1975, at IWY Tribune, Mexico City

INTRODUCTION
International Women's Year, proclaimed for 1975 by the United Nations,
has as its climax two conferences that were held at the same time in Mexico
City, from June 19 through July 2. Although not competing conferences, the
two were quite different in organization and constituency . The 1975 World
Conference was a closed conference to which only officially designated governmental representatives were accredited. The Tribune (Non-Government Forum
for International Women's Year) was an open conference in which all interested
people and organizations were welcome to participate.
Planning Assistance, Inc., participated in the planning and conduct of
one day's activities in the Tribune, a seminar titled "Third World Craftswomen and Development." This report describes the work of the seminar, its
conclusions, and its recommendations for future integration of crafts into
national development strategies .
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I.

THE SEMINAR'S PURPOSE

The seminar on "Third World Craftswomen and Development" started with
the premises that crafts had an important role to play in the building of a
strong economic foundation in developing nations.

The goals of the seminar

were to test this premise against the experience and views of people who have
worked in crafts industries in developing countries and to arrive at a consensus on how to strengthen and expand the position of crafts industries.

The

conclusions of the more than 400 persons who participated in at least one of
the seminar's sessions were that crafts can make a great contribution to
economic development and that an understanding of that importance must be
promoted in world and national organizations.

The participants also agreed

on specific reconmendations for turning their conclusions into action in support
of the continued development of crafts industries.
The basic premise was that crafts industries could contribute directly
to increased income for people at the bottom of the economic scale, especially
women in rural areas and that the strengthening of crafts industries requires
little or no capital investment since the most important element is labor:
the need for costly machines is minimal.

The one resource developing countries

indisputably have is people; money is exactly what they are lacking.

The

seminar took the view that a strong development program must be rooted in
cheap and readily available resources, es pecially people, their skills, and
their labor.

Unfortunately, the ecomonic potential of crafts is often over-

looked, and the seminar was intended as a beginning toward correcting this
oversight.
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II.

PLANNING THE SEMINAR

The genesis of the seminar was an informal meeting in February, 1975,
of several women who had been working in international voluntary agencies and
who shared the belief that greater attention should be paid to crafts as an
economic development strategy.

They belie~ed that the proposed International

Women's Year conferences would be a proper forum for discussion and promotion
of their belief because, in addition to a general commitment to third-world development, they were particularly concerned about the lack of economic opportunity for
women

in developing countries, especially those in rural areas.

Their commit-

tee, called the Women's Handicraft Project, wrote a proposal for inclusion
of their topic in the program of the Tribune conference.

The Tribune Organi-

zing Committee approved the proposed seminar in April, 1975: it was set as
a whole day's activity, to be called Third World Craftswomen and Development.
The Women's Handicraft Project then obtained from Fonda Nacional para
el Fomento de las Artesanias de Mexico (FONART) an agreement to act as hostcountry coordinator for the seminar.

Planning Assistance, Inc., a voluntary

agency working in international development, agreed to sponsor the seminar.
An organizing team of five women and one man, representing the Women's Handicraft Project and Planning Assistance, cooperated with FONART in revising the
proposal, seeking funds, and planning the seminar.
There was a great deal to do and very little time for the work:

the

planning team had to identify resource people and panelists, raise funds for
printing and travel, and prepare materials to be used.

Funding was the major

problem; the resource people and panelists were contacted quickly, but most
of the funding was not obtained until only 10 days before the Tribune's opening.

All coordination of plans had to be conducted by mail because there were
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no funds for pre-conference travel; in fact, the first coordination meeting
between FONART and Planning Assistance occurred only one week before the conference opened.

The preparation work was especially intense in the final

days before the conference, with on-site talks occuring four days before the
seminar (June 20) and a meeting of panelists only the day before they were to
speak.
In developing the program, the organizing team planned to focus the
discussion of crafts within the context of general economic development of
third-world countries in an attempt to define

(1)

lity through a strong developmental foundation; (2)
ture for crafts industries; (3)

long-range economic stabian organizational struc-

the building of a power base for the rural

poor; and (4) the participation of craftswomen in the determination of their
own futures.

The organizers' "pro bl em statement"

proposed that the a chi eve-

ment of these goals was crucial to real economic growth, since they affected
the people who needed it the most.

The statement further said that crafts

industries contributed to the achievement of t hese goals in a general economic
sense, but the attention of the seminar was directed toward increasing economic opportunity for women and toward correcting their unfair sharing in develop ment benefits.

Crafts were chosen as an activity for attention because

millions of women are already working in crafts, and because crafts build on
easily learned skills; utilize low-cost, native materials; return income
whether little or much time is invested; are cash-producing (or cash-offsetting) ;
and have proven acceptability.
The seminar would con sist of three sessions.

The first two (morning and

afternoon) were to use panelists who would pre sent and analyze the topics under
"craftswomen and development" and who would involve the audiences in discussion
and consideration of the issues.

The evening was intended as a session to

evaluate and discuss the first two se ssio ns' conclu s ions, and to arrange
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follow-up sessions during the remainder of the Tribune conference, and to
consider plans for action on seminar conclusions when the conference had closed
and participants returned to their homes.
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II I.

THE SEMINAR'S SESSIONS

The seminar on Third World Craftswomen and Development was held in a
conference room of the Medical Center, site of the Tribune conference.

The

room held 350 persons, and more than 400 attended at least one of the three
sessions.

More than 50 resource persons had been invited; except for panelists,

they sat in the audience and participated in the discussions along with other
persons who attended.

Simultaneous translations were provided in French,

English, and Spani sh.

The participants included craftsmakers, sellers, con-

sultants, policy -makers, and funders; there were representatives from Africa,
Asia, North and Sou t h America, the Caribbean, and the South Pacific.
The organizing team had prepared a "primer" for the participants.

It

included timetabl es, program descriptions, and explanations of the seminar's
purposes .

It al so included two questionnaires for an evaluation of both what

the participants expected to gain from the meetings and what they felt the results
were.

The primer , which al so served as a record of the seminar for parti-

cipants, was printed in English, French, and Spanish.
The following are descriptions of the three sessions:

A.

Morning Session
The morning session was a discussion of the role of crafts industries

as an integral part of national economic development programs, with particular attention to crafts proqrams that involve rural women.

It opened with

a statement that crafts industries:
1)

bring and expand cash-producing employment opportunities to women

in rural areas;
2)

maintain a balance in urban-rural development programs;
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3)

provide a point of entry for women into the economy and build on

existing skills;
4)

utilize low-cost native (even recycled) materials;

5)

provide a content area around which women can organize;

6)

yield a return in income even if a woman can devote only part of

her time to crafts;
7)

increase a given country's output of processed goods that return hard

currency;
8)

already involve millions of women and are traditionally acceptable.

The panelists were:

Jasleen Dhamija, United Nations Development Program,

Iran; Marta Fernandez, Instituto Indigenisto, Mexico; Nellie Okello, Economic
Commission for Africa, Ethiopia; Diana Opondo, International Cooperative
Alliance, Tanzania; and Judith Bruce (moderator}, Planning Assistance, USA.
The panelists discussed the following issues involved in integrating
crafts into the broader development programs:
1)

the target population (the people affected by the programs};

2)

the kinship, community, and national setting within which craft pro-

grams are developed;
3)

the resources for the developement of crafts programs;

4)

the market potential for crafts.

Following a discussion that included the panelists, the resource people,
and other audience members, the following summary was given by the moderator
and accepted by the participants:
1)

the target population includes the unemployed rural and urban poor,

the underemployed craftsmaker, the self-employed street vendor, and the dis abled (the participants voted that the goals, resources, and problems diffe r
between urban and rural craftsmakers) ;
2)

crafts industries contribute to the status of women by establishing
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them as income producers (even credit guarantors) in the family and community;
3)

crafts development projects expand the employment sector rather than

displacing the already employed;
4)

there is a· need to motivate both governmental and non-governmental

planning institutions to include crafts as central, not marginal, rural development strategies, and to explore the value of these small industries as a way
of bringing employment to the people ;
5)

there is a need for technical improvement of traditional crafts (e.g . ,

ball-bearings in potters' wheels can increase production capacity by three
times);
6)

education for producers should include skills -training in management,

organization, finance, decision-making, and marketing, but formal crafts training, if necessary, should be only a small part of training programs;
7)

there is the need for an organized market and the need for national,

regional and i nternational collaboration and understanding in marketing crafts;
8)

there is a need to explore the role of governmental and private

marketing agencies in organizing and expanding local, tourist, and export
markets to assure the highest return possible to the craftsma ker for her finished
products;
9)

there is a ,need for consumer education (developed countries are pay-

ing too little for crafts, and there is exploitation by intermediaries) ;
10)

craftsmakers need capital and credi t ;

The moderator concluded by stressing that there are millions of women
who have skills in craftmaking and who se status and 1uality of life are improved
as they earn income from crafts, but unl ess mar keting efforts are coordinated ,
women will only compete with each oth er.
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B.

Afternoon Session
The afternoon panel presented profiles of individual projects, the speci-

fics of how they were planned and how they were conducted.

The panelists were

Emma Agyepong, YWCA, Ghana; Marco Aurelio Alonso, Ministry of Education,
Guatemala;

Hameeda Hussen, Bangladesh Handicraft Cooperative Federation, Ltd.,

Bangladesh ; Varghese Keerikate, International Program for Human Resource
Development, USA; Heraldine Rock, Minister of Social Affairs, St. Lucia; and
Maria Teresa Pomar (moderator) FONART, Mexico.
In the summary, panel and audience agreed that
1)

crafts projects can create a comfortable context for health, literacy

and other kinds of educationm that contribute to improved living conditions
for rural families;
2~ there should be a priority on building individual self-confidence
through social communication, decision-making, training, and dissemination of
information to craftswomen who are discriminated against and exploited by intermediaries, both at home and abroad;
3)

crafts projects should try to develop products unique to the area,

with designs based on tradition and the daily lives of the people making them;
4)

they should use and devleop the raw materials in the given area;

5)

they should explore the availability of local technical assistance;

6)

craft products should be geared to a specific market;

7)

the main problems for crafts projects lie in marketing, financing,

and useful technical assistance.
The audience and panelists also agreed that it was necessary to de-sentimentalize the devel opment of crafts and the preservation of skills:

the sur-

vival of the of objects of a culture is not of prime importance; the survival

of the people is.

The value of crafts is in their economic return to the makers.

Since crafts are not threatening, they can be a medium through which to develop
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skills and decision-making methods which can be applied in a larger context
to expand the economic potential of crafts for their makers.

C.

Evening Session
During the break between the afternoon and evening sessions, participants

visited the crafts and photomural exhibit of Mexico, which was installed
in the main hall of the Medical Center where the seminar was held.

During

this time, FONART, which arranged the exhibition, had also arranged for
several indigenous craftsmakers to demonstrate their skills in the exhibition area and to speak with the participants.
The panel for the evening session, the coordinating teams from Planning
Assistance and FONART, summarized the day's sessions and stressed the importance of participation in the Tribune.

In response to the audience's requests

for further meetings to discuss a variety of subjects relating to crafts
development, a planning meeting was scheduled for Monday, June 23.

The session

concluded with FONART ' s invitation to a rece ption at their showroom and to a
tour of three craft projects the following day.
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IV.

FOLLOW-UP TO THE SEMINAR

The seminar organizers had been successful in getting the program scheduled early in the Tribune conference, thus leaving significant time for
follow-up.

Seven activities followed the June 20th seminar and are summarized

as follows:

1.

June 21
FONART guided about 80 persons on a tour of three villages near Mexico

City where the organization was sponsoring

2.

active crafts projects.

June 23
A summary and planning session was held at FONART's conference room during

which the participants agreed on the major points for a statement on third
world craftswomen and develoPment (see Appendix A).

A tabulation of the

questionnaires was reported and discussed also.

3. June 24
Jasleen Dhamija gave a slide presentation on Indian crafts, in the FONART
conference room.

4.

There was also a film on Costa Rica.

June 25 ..
A meeting at the Marbella Hotel considered plans for strategies and action

as a follow-up to the work in Mexico City.

5.

June 26
"Marketing Third World Crafts" was t he topic of a meeting at the Tribune.

The meeting produced a number of concrete recommendations.
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6.

June 27
The coordinating team from FONART conducted a tour of the organization's

warehouse and export facilities.

7.

June 30
At a final meeting, at the Marbella Hotel, it was decided that Planning

Assistance would coordinate future action.
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V.

RECOMMENDATIONS

Although there was plenty of discussion and disagreement over specific
issues in crafts and development, there was unanimity among the participants
that crafts have an important role in integrated development programs of
third world countries.

There was further agreement that crafts have generally

been misused, exploited, or underdeveloped as part of an economic strategy.
The conferees thought of the discussions in Mexico City as a "beginning"-the important work was to secure funds, to set up ways to support and strengthen
crafts industries, to promote an understanding among development planners of
the real contributions crafts industries can make to economic development, and
to convince planners that crafts are not merely a peripheral economic activity.
The conference identifies financing, marketing, and appropriate technical
help as the major problems in establishing and supporting strong crafts projects.

The following actions were taken in these three areas:

Financing.

A committee was formed to explore the feasibility of establish-

ing a capital development fund to provide seed money, financing, and credit
to crafts groups and projects.

The committee will report on its findings

within three months of the Tribune's close.
Marketing.

The meeting of June 26, "Marketing Third World Crafts , " dis-

cussed these specific problems in marketing:

exploitation by intermediaries;

lack of managerial training~ lack of information on foreign and domestic markets ;
lack of knowledge on business practices and the means of regulating and controlling the quality of crafts; lack of information on competitive products, resulting in random pricing ; and the craftswomen's self-image and view of their
products.

The discussions produced the following recommendations for improvement

of the existing marketing situation :
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1)

the

formation

of an international "social marketing" organization;

2)

the elimination of intermediaries through direct sales from pro-

ducers to consumers; and
3)

the creation of clearing houses for crafts.

The participants in the June 26 meeting also considered ideas for helping producers sell their products, especially how to add value to a product.
The value of a product is determined by much more then mere utility or the
cost of labor and materials.

The following six processes that can add value

to a product were mentioned:
1)

changes in its purpose, giving it additional uses in foreign cultures;

2)

changes in its form by redesign or change in color, or by otherwise

conforming with changes in fashion;
3)

changes in its shape that make its transportation easier;

4)

changes in the place of selling it, from rural areas to the higher

priced markets in towns;
5)

changes of the quantities in which the product is sold.

Appropriate Technical Help.

The conferees noted that third world crafts-

women have much to teach one another and have an untapped potential for useful cooperation .

They recommended that craftswomen seek the most appropriate

technical assistance when they need help and that the best help is often from
\

other experienced third world craftwomens organizations.
In addition to these specific actions and suggestions regarding financing
and marketing of crafts, there were several recommendations for other activities in support of crafts development.
1)

They were:

setting up a talent bank of third world persons to provide technical

assistance to third world countries;
2)

regional cooperation for ma rketing to prevent duplication and to

encourage fair pricing policies ;
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3)

investigation of legal restraints including regulatory tariffs, nation-

al policy toward export licenses

and currency exchange rates;

4)

investigation of alternative marketing structures;

5)

future conferences involving producers, consumers, and individuals

and organizations involved in development;
6)

cooperation and coordination with organizations working in crafts

development;
7)

a newsletter to facilitate communication between individuals and

organizations.
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VI.

IN CONCLUSION

The realization of the recommendations will largely depend on the work
of the participants within their own countries.

They left Mexico City with

an expressed corrrnitment to carry back the ideas and recommendations to their
homes; to promote the changes and improvements, and to spread the information
that had been developed in the Mexico City meetings.

Planning Assistance,

an organization devoted not only to third world development but also to the
equalization of opportunity for women, has also r eturned home committed to
promote these changes and improvements.
As a first , practical step, Planning Assistance has written a proposal
and is now seeking funds for a first-year plan of wor k to assist women in the
design of programs, including crafts pr ojects .

In the proposed pr oject ,

Planning Assistance will work with women ' s groups and organizations to assist
them in better implementing their existing pr ograms , and in developing new
ones.

The organizations or groups that will participate during the first

year are those who (1) desire this type of ass istance ; (2) whose target po pulation is rural women ; (3) who already have an integrated perspective in their
program planning; and (4) whose goals are r elated to the economic, political
and social effectiveness of women and to the comple x of problems of women .
Carrying out the work will involve individual organi za tion collaboration and
national and international workshops to be conducted in Africa, Asia and Latin
America.
The project i s intended to produce the following results :
1)

training desi gns through whi ch other women can be trained to con -

duct these workshops (to be implemented i n the second proj ect year) ;
2)

potential coordinating stru ctu res t hat will enabl e women who ar e

unified by geography , nationality, orog ram inter ests, common strategies, and
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the desire to communicate and cooperate with one another;
3)

referral "banks" through which women may be directed to other women

and resources useful to them.
On behalf of all of the staff persons at Planning Assistance, we wish to
express our appreciation for having been a part of the IWY Tribune Seminar
on Third World Craftswomen and Development.

We will continue to work with

participants and other interested persons in the pursuit of these development
goals.
Further information about this project or other aspects of the work of
Planning Assistance can be obtained through Planning Assistance, Inc., 2067
Broadway, New York, New York

10023; telephone 212-873-3265.
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APPENDIX A

RECOMMENDATIONS MADE BY PARTICIPANTS IN THE SEMINAR ON "THIRD WORLD CRAFTSWOMEN AND DEVELOPMENT" HELD AT THE INTERNATIONAL WOMEN'S YEAR TRIBUNE, IN
MEXICO CITY, JUNE 20, 1975.
INTRODUCTION
Women in the developing world are generally not integrated into the
process of economic development in that their contribution to their nation's
GNP islargely invisible in statistical or monetary terms. THIRD WORLD
women do provide services, produce and process the majority of the food which
their communities depend upon for survival , and also spend a signigicant but
varying amount for their time in craft production activities .
In other words, they make a direct and substantial but as yet unrecognized contribution to the development of their countries.
Currently, much of the labor put into crafts yields little or no return
for the women or their communities, and although not the sole or ultimate
mechanism through which THIRD WORLD women will achieve equal status and
economic opportunity, crafts can create valid opportunities for the economic
advancement of THIRD WORLD women.
Special economic development programs for women will move most rapidly
where they build on existing or easily acquired skills, utilize low-cost or
native materials and produce goods acceptable for both local and foreign markets .
Furthermore, such programs will benefit women most directly where women are
instructed in money management, and encouraged to control their income. This
will require women's organizational structures which build, in addition to
economic skills self-confidence, cooperative programs of investment, health
care and practical education.
RECOMMENDATIONS
The Seminar on THIRD WORLD CRAFTSWOMEN AND DEVELOPMENT recommends that,
in order to integrate women into the process of economic development crafts
must be developed to provide long-range economic stability, an organizational
structure, and institutionalized power base, and participation in one's future.
Specifically:
A.- Considering that crafts already constitute sources of permanent income
producing employment, while also safeguarding the traditions and cultural
expressions of their people, we urge that crafts be treated as a vehicle for
development at all levels: rural, urban and marginal suburban. Member governments of the United Nations should individually, and through the UN, recognize
protect, and lend special assistance to craft programs developed according to
the needs of each country and specially those focused on women. Attention
should be directed to:
I. Developing steadily expanding markets ;
II . Organizing craftswomen in associations ; and
III. Providing financial, adm i nistrative, and legal support of
governments and international agencies, in such a way as to promote self-help, entrepreneurshio and balanced integral development through modernization or industrialization.
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8.- We r ecommend to the United Nations the creation of an international
coordinating body for the economic and technical development of crafts. Such
a body should function on a regional basis with the participation of governmental
entities and private non-profit associations devoted to craft development.
C.- We f ur ther recommend that the introduction of technology should be
limited to situations in which it will not cause economic dislocations or exploit the craft -producing country. Technology is accep t able when it facilitates production by the introduction of simple tools or machinery while
retaining the individuality and creative expre ssion of the artisan and using
local raw materials.
0. - The individuals who have gathered for th e International Women's Year
Tribune sessions on TH IRD WORLD CRAFTSWOMEN AND DEVELOPMENT recommend the
creation of an International Foundation consisting of representatives from
THIRD WORLD craft producin g nations to ass ist and encourage THIRD WORLD crafts
exchange; to reduce the problem of product imitation ; and to provide development assistance to t he THIRD WORLD crafts person.
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APPENDIX B

ACME Inc.
(Action in Crafts Marketing Endeavour)
1. This is an outline for a project to be taken up by the Women's Handicraft Project - Planning Assistance group or some other appropriate group as
a consequence of the meetings at the IWY Tribune in Mexico City between June
19 and July 2, 1975.
2. The project is aimed at the provision of assistance in the field of marketing for womens' handicrafts but is not necessarily confined to womens'
handicrafts.
3. The project should be set up as a properly incorporated business institution, capable of rai$ing capital either as equity or loans, or in any other
manner, and incurring liabilities and undertaking orthodox business and commercial transactions. It may be incorporated as a "company not for profit."
(In Companies' legislation in countries which follow the English legal traditions, a "company not for profit" does not mean that the company has to make
a loss or is prohibited from making any profit. It merely means that such
profits as are made cannot be distributed to the shareholders but must be
used for furthering the objects of the company. In fact, the company ought
to make profits to enable it to finance its expansion.)
4. There are three main themes which were in evidence at the Tribune discussions which this project seeks to satisfy. The first was the need to have
reliable information in the developing countries regarding fashion trends and
market preferences and other data related to the marketing of handicrafts in
the economically developed countries . The second need is for the establishment
of marketing channels which well help to obviate exploitation by middlemen
in handicrafts marketing. The third is the need to create, amongst people
in the economically developed countries, a much greater awareness of the
vicissitudes of the people living in the Third World countries.
5. In the initial stages, at least, the project will have to be in the
nature of a pilot project confined to a limited area and concerned with a
limited range of items. Geographically the project may be based, in these
initial stages, in New York with three or four branches in other major American cities. It is a matter for further consideration as to whether the project in its pilot stages is limited ot three or four cities in fair proximity to New York, which would mean easier administration, or whether there should
be a country spread to include such cities as San Francisco, Los Angeles,
New Orleans, Miami, etc., so that a more useful base would be established
for further expansion and more comprehensive picture of market preferences
could be established. Using the experiences gained in the piolt project
stages the project could be expanded not only to other areas in the USA but
also to other countries.
6. The project should seek the sponsorship of overseas Governments and/or
NGO's dealing with crafts marketing and development. Again , the pilot project
may have to confine itself to a selected range of countries and a limited number of handicrafts products from each country, subject to the availibility
of financing and personnel. An approach may be made to UNDP and/or the Inter-
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national Trade Centre of UNCTAD/GATT as the appropriate UNDP executing agency
for technical assistance and the sponsorship of Governments in the developing
countries may be the factor which resolves whether or not UNDP assistance
could be forthcoming.
7. A very large segment of the international market for hancidrafts products
is the teen and twenties market. It is for the development of handicrafts
sales within this segment that the project is mainly aimed although not
exclusively so.
8. ACME Inc. would recruit, as its field agents, college students doing work
in Business Administration and Marketing. It could be useful to such students
in the furthering of their own studies to undertake practical work in the field
of market research into local demands for handicrafts products whilst providing data for ACME to pass on to overseas handicrafts development organizations. The reports emanating from such research would provide information
upon the approximate size of the market, the types of products preferred,
price ranges, colour preferences, etc., as well as names, addresses, and information on credit worthiness of local agents and sales outlets. ACME would,
of course, provide questionnaires and enumeration directives as necessary.
9. ACME, on the basis of this information, could publish a directory of handicrafts importers and mechandising outlets. According to the availability of
finances this would be made available to governmental and governmentally
approved non-governmental handicrafts marketing and development organizations
in the developing countries. ACME would investigate complaints from overseas
handicrafts organizations about exploitation or malpractices by importers or
other merchandisers and, where justified, eliminate these firms or persons
from the directory or include them with a cautionary footnote. This could
help in the elinimation of undesirable merchandisers and importers. ACME
could go even further than this by establishing a quality merchandising scheme
so that importers and marketing and sales outlets providing good services would
be star-rated to indicate their reliability.
10. Similarly, of course, ACME would publish a directory of approved handicrafts producers or marketing organizations overseas for the benefit of importers.
11. However, this collection and dissemination of information is not enough.
ACME may and should undertake a limited amount of importation and sales of
handicrafts. If this is organized on the pattern suggested below it can provide some income for the field researchers and ensure that they are more
involved in the project.
12. One scheme which ACME might develop would be an "all-the-year-round" gift
scheme for handicrafts. This is the type of scheme where the donor of the
gift pays a lump sum and the person for whom the qift is intended then receives
a gift each month of the year for twelve months. It is thought that a gift
scheme which ensured that the recipient got a small handicrafts item from a
different country each month for a whole year (or for six months), would be
particularly attractive - -even more attractive if tourist literature from
the particuJar country and a small explanation of the local usage of the gift
item were included. It is not impossible to visualize a one gift per month
for a year subscription for as little as $15 although other subscriptions for
larger items could be $25, $50 and $100. The college students would be appointed as commission agents and work in a way very similar to that which is employed for magazine sales etc. (A commission of 12½% ought to be possible.)

21
13. In addition to actually promoting sales of handicrafts products from the
developing countries this scheme would help to satisfy the need to create a
closer awareness amongst people in the economically advanced nations of the
cultures and t r aditions of the people in the Third World countries as well as
an understanding of their problems .
14. The products would have to be smallish and suitable for mailing and within
price limits of US $0 . 50 to $4 (for the $100 subscriptions) but there is no
scarcity of choice even within these modest price limits.
15. If the scheme is properly organized not all the recipients get the same
gift during the same month . This means that production and despatches from
overseas can be evened out over the year.
16. There are t wo alternatives in operating the scheme. Either the products
can be imported in bulk by ACME and packed and distributed from New York or
from another US depot . This may be the safer method and may be the most convenient for the overseas producers and handicrafts organizations. The other
method i s for ACME to break down and schedule the subscriptions and then pass
direct despatch schedules to the overseas handicrafts marketing organizations,
and this alternati ve is likely to have greater customer appeal--the recipient
is likely to appreciate the receipt of gift in a foreign posted.

by : Alan Major

APPENDIX C
List of Participants
Bangladesh
Hameeda Hussein
Bangladesh Handicraft Cooperative Federation, Ltd.
27 Di t Market
op p. Hotel Intercontinental
Dacca, Bangladesh
Mina Malakar (Dr.)
Christian Health Care Project
1 New Es katon
P.O . Box 2013
Dacca 2, Bangladesh
Botswana
Nancy Moatlhodi
P. O. Box 252
Gaborone, Botswana
Chile
Leonor Sobrino De Vera
Diagonal Oriente 1750
Santiago 9, Chile
Ecuador
Pat Conger
Andean Products
Apartado 472
Cuenca, Ecuador
Fiji
Amelia Rokotuivuna
National Executive Director
YWCA
Suva , Fiji
Ghana
Emma Agyepong
Ashanti Regional Secretary
YWCA of Ghana
P.O. Box 3614
Kumasi, Ghana

Guatemala
Prof. Marco Aurelio Alonzo
Educacion Basica Rural
2a Avenida 8-53
Zona 1 Guatemala CA, Guatemala
Haiti
Barbara Wall ace
Holy Trinity School Gift Shop
P.O. Box 857
Port-au-Prince, Haiti
Elizabeth Powell, Director
Service Chretien
Handicraft Centers
Port-au-Prince, Haiti
India
<'

Devika Jain
22 Tor Bagh
New Delhi , India
Ela Bhatt
Self-Employed Women's Association (SEWA)
5 Panchshi l
Ahmedabad, 13 India 380013
Indonesia
Mintari Soeharjo
Beng Solo
264 5th Avenue
New York, NY 10010 , USA
Jamaica
Lurline Cambell
YWCA
Kingston, Jamaica
Mexico*
Lucina Cardenas
FONART-COMARPO
Luz Elena Cervantes
FONART-COMARPO

Bodil Christianson
Dorothy Cordry
COMARPO
Teresa Davalos
Directora del Museo Regional de Patzcuaro
Imelda de Leon
Direccion de Arte Popular, SEP-COMARPO
Gertrude Duby
COMARPO
Martha Fernandez
Institute Nacional Indigenista
Rebeca Flores
FONART, Jalisco
Electra Gutierrez
COMARPO
Lie. Rafaela Lara
FONART, San Luis Potosi
Angelica Lechuga
FONART-COMARPO
Lilia Mendoza
Museo Universitario-COMARPO
Vilma Meza
Direcci6n Arte Popular, SEP-COMARPO
Conchita Michel
,.

Maria Eugenia Mijangos
FONART
Mercedes Olivera
Institute Nacional Indigenista
Museo Nal. de Antropolog,a e Historia
Anna Pellicer
COMARPO
Beatriz Pina Chan
Subdirectora del Museo de las Culturas
Mari'a Teresa Pomar
FONART-COMARPO
Macrina Rabadan
FONART
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Louisa Reynoso
FONART-COMARPO
Lilia Rivera Robles M.
Ma. de Lourdes Ruiz Martinez
FONART-Oaxaca, Jalisco
Cleotilde Schondube
Marta Turok
Instituto Investigaciones Anthropologicas
UNAM-COMARPO
*all above participants can be contacted at:
Fondo Nacional Para El Fomento De Las Artesanias
Av. Patriotismo
No. 691
Mexico 19, OF, Mexico
Nepal
Punya Dhungana
Nepal Women's Organization
M. House, Ram Shah Path
Kathmandu, Nepal
Nigeria
Felica Ogunbambwo
c/o YWCA of Nigeria
P.O. Box 449
Lagos, Nigeria
St. Lucia
Min. Heraldine Rock
Ministry of Social Affairs
Castreis, St. Lucia

International Organizations
Economic Commission for Africa
Nellie Okello
c/o African Training Center for Women
Addis Ababa, Ethiopia

International Cooperative Alliance
Diana Opondo
Regional Office for East and Central Africa
P.O. Box 946
Moshi, Tanzania
Inter-American Develo~ment Bank
Margaret Hagen
IntP.r-American Development Bank
Room A·-811
Washington, DC 20577, USA
international Program for Human Resource Development
Varghese Keerikate (Dr.)
Director
International Program for Human Resource Development
P.O. Box 30216
Bethesda, MD 20014 USA
Planning Assistance, Inc.*
Judith Bruce
Maryanne Dulansey
Mark Muenze
Maria Ricardo
Margaret Sapir
Jacqui Starkey
*all of the above participants can be contacted at:

Planning Assistance, Inc.
2067 Broadway
New York, NY 10023, USA
Primitive Artisan , Inc.
Claire Smith
Primitive Artisan , Inc .
225 5th Avenue
New York, NY 10010, USA

27
D.D. and Leslie Tillet Designs, Ltd.
Leslie Ti 11 et
170 E. 80th St .
New York, NY 10021, USA
United Nations Development Programme
Jasleen Dhamija, Consultant
Handicraft Development
c/o UNDP
P.O. Box 1555
Teheran, Iran
Allan Major
Adviser on Economic Development
c/o UNDP
P.O. Box 224
Ramna, Dacca
Bangladesh
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APPENDIX D
List of Background Papers
(papers available by contacting individual or organization)
1.

An Information Paper on Saint Lucia and It's Handicraft Industry
submitted by: Min. Heraldine Rock, Ministry of Social Affairs, St. Lucia

2.

Profiles of Self-Employed Women- a book
by: Ela Bhatt, General Secretary of Self-Employed Women's Association
Gandhi Masjoor Sevalaya, Amedabad 38001, India

3.

Handicraft Industries as a Development Strategy - a paper
by: Diana Opondo,International Cooperative Alliance, P.O. Box 946,
Moshi , Tanzania

4.

Relatorio-1974-a paper
by: Obra Social Leste-Un O Sol, Rua Cocovado, 25 2, Gavea-ZC-20-20000
Rio de Janeiro, sent by: Maria Lacombe Aarnargo, Directora Social

5.

Paper on the Union Activities and Policies
by: Patricia Conger, Apartado 23, Cuenca, Ecuador, South America

* 6. Arte Popular Mexicano Y Su Comercializacion- a paper
by:

Luz Elena Cervantes, Jefe de Exportaciones, de FONART, Nafinsa

* 7. La Organizacion de Los Artesanos- a paper
by:

Ora. Ruth D. Lechuga, Experta en Indumentaria Indigena Y Artesanias
Populares Asesora De FONART

* 8. Desena, Cultura Y Cambia- a paper
by:

Marta Turok, Instituto Invesitgaciones Antropologicas, UNAN, Mexico

* 9. Notas Sabre Artesanias Y Migracion de La Mujer Indigena- a paper
by:

Ma. Eugenia Rabiella de Mijangos, Investigadora de la Artesania
Indigena Y Jefe del Plan de Desarollo Artesanal en la Zona Otomi
de Queretano, Qro.

*10.

El Papel de la Muj er en La Conser vacion de Las Tradiciones.- a paper
by: Imeda de Leon, Peridista-Jefe Depto. de Extension Edocativa Direccion
de Arte-Popular S.E.P.

*11.

Turismo Generador de Cambios en la Obra Artesanal- a paper
by: Ana Espinosa Mireles Investigadora del Arte Popular Y Funcionaria,
dela Sria de Turismo

-,
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* 12.

El Papel del Artesano Urbano- a paper
by: Vilma Meza, Sociologa Y Artesana, Investigadora de la Direccion de
Arte Y Tradiciones Populares S.E.P.

* 13.

Los Problemas Tecnicos de la Mujer al Farera en Mexico- a paper
by: Louisa Reyonoso, Asesora Tecnica Ceramista de FONART

* 14.

Aceptacion del Arte Popular Dentro de Las Diferentes Clases Sociales- a paper
by: Lilia Robles Marinez, Estudiosa de las Artes Textiles.
*note:

15.

the cape r s listed #6 thru #14 are all written by members or associates
of Fondo Nacional Para El Fomento De Las Artesanias(FONART)
No . 691 Patriotismo, Mexico 19, DF

Excerpts From: Women of Africa Today and Tomorrow- a paper
submitted by : Shail Upadhayay, Secretary of Central Office, M. House,
Ram Shah Path, Katmandu, Nepal

16. Contribution to the Discussion on Third World Craftswomen and Economic Development, International Women's Tribune, Mexico City, 1975- a paper
by: Jaqueline Skiles, President, The Foundation for the Community of
Artists, 32 Union Square East, Room 816, New York, NY 10003, USA
17. Regional Women Co-operatives Seminar--Report on the Proceedings of The !CA,
Kampala 14-18 January 1974.- a report
by: Development Alternatives, Inc., 1823 Jefferson Place, NW, Washingotn,
D.C., 20036, USA
18. Report On ILO/ECA/YWCA/SIDA Workshop On Participation of Women In Handicrafts
,\nd Sinall · Industries Kitwe, Zambia, 9-20 December 1974- a report
by: International Labour Office, Swedish International Development
Authority, Geneva, 1975
19. Re ort of the Workin Grou on Evaluation of Pro ress of Handicraft Industries
--During the Second Five-Plan 1956-61 - a report
by: All India Handicrafts Board, Ministry of Commerce and Industry
Government of India
20.

Report on the Marketing of Handicrafts 1955- a report
by: (same as above)

21.

Review of the Develo ment of Handicrafts Durin
by:
same as above

22.

Andaman and Nicobar Islands -People -Place -Products--A Study of Handicraft
Prospects May 1975- a report
by : D. N. Saraf, Developll'.ent Commissioner for Handicrafts, All India
Handicrafts Board (see address above)

the Second Five Year Plan

23. Investment Planning for Exports--General Report Vol I- a report
by: Industrial Development Services Nevi Delhi, 17 Parliament Street,
New Delhi, India.
24.

Report of Marketing Orientation Team for Handicrafts--A Team Under Market
Orientation Programme Sponsored and Implemented by UNDP, USAID, Government
of India, International Trade Centre and IIFT- a report
by: Indian Institute for Foreign Trade, H-24 Green Park Extension,
New Delhi-16, India

25.

Review of the Development of Handicrafts During the Third Five-Year Plan
(1961-62, 1965-66) - a report
by: Planning and Research Section, All India Handicrafts Board (see
address above in # 19.)

26.

Report of Task Force on Handicrafts January 1973- a report
write to: D.N. Saraf , Development Commissioner for Handicrafts, All India
Handicrafts Board , (see complete address in #19.)

27.

All India Handicrafts Board-Draft Annual Report 1970-71- a report
by: Ministry of Foreign Trade, Government of India, New Delhi

28.

Handicrafts Exports--A Strategy for Development 1970- a report
by: All India Handicrafts Board ( see #19.)

29.

Ro~e of Handicrafts and Small Enterprises in Economic Development in the
Third World and the Integration of the Women into Economic Development- a
paper
by: Jasleen Dhamija, Handicraft Development, UNDP, P.O. Box 1555
Teheran, Iran

30.

Report on ILO/ECA/YWCA/SIDA Workshop on Participation of Women in Handicrafts
and Sma 11 Industries, Kitwe, Zambia, 9-20 December 1974
by: International Labour Office, Swedi sh International Development
Authority, Geneva

